
Social Media:  

Connecting the Dots 
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Paula Hersey 

Penguin Digital Design 

Geek Girl ETC 

@GeekGirlETC 



How do I connect the dots? 

Regularly sharing 

something of meaning 

with an audience 



Kathy Zagzebski  

National Marine Life Center 

@MarineLifeCTR 



Our Mission:   To rehabilitate and 
release stranded sea 
turtles, seals, 
dolphins, porpoises, 
and small whales, 
and to advance 
scientific knowledge 
and education in 
marine wildlife health 
and conservation. 



Pepsi Challenge Dec ‘10 – Jan ‘11 



Lessons Learned 

•Promote message across 
platforms 
–Social Media 

–E-newsletter/E-mails 

–Website 

–Traditional Media 

–Paper flyers 

–Word of mouth 

•Volunteers can be helpful 
–Specific, limited campaign 

•Know when to say when 



Sarah Cusick 

CapeAbilities 

@CapeAbilities 





YouTube: 

Lessons learned… 



Story is Still King. 



What’s the Story? 

•Compelling? 

•Local? 

•ACTION – what are 

you asking folks to 

do or like? 

 

 



Social Strategy 

Listen, Learn, Engage 

with your audience 



Listen. 



Listen 

•Not listening = 

Mistake 

•Not just FB & T 

•Goals and 

objectives 

•ACTION – what 

reaches your easy 

target 

 

 



Learning. 



Learning 

•Create a simple 

process 

•Gather and 

articulate learning 

•Create best 

practices documents 

•Use them! 

 

 



Engage. 



Engage 

•Commit to Social 

•Participate in the 

community you 

create 

•Feedback and 

genuine info = trust 

 

 



Rule of Reciprocity. 



Reciprocity 

•Pay it forward 

•Participate in the 

community you 

create 

•Feedback and 

genuine info = trust 

 

 







Tools = Whatever works. 



FACEBOOK 

•200 MILLION users 

•Get your PAGE today 

•/Username 

•Ads are fairly cheap 

•Very specific targeting 

 



Twitter 

•~110 Million Accounts 

•Grab your name 

•Lurk if you don’t tweet 

•Good for events 

•#ArtsFoundation 

•Several client tools 

 



Editorial Calendar 

•Be sure to include all 

channels 

•Quality vs. quantity 

•Focus on audience 

•Questions, polls and 

collaboration 



Measurement 

•Facebook Insights 

•How posts on your 

page rate 

•How users are 

interacting 

•How many users 

•Where they 

geographically 



Resources. 



Resources 

•Mashable.com 

•Christopher S. Penn  

christopherspenn.com 

•New Community 

Rules – Tamar 

Weinberg 

•AllFacebook.com 

•AllTwitter.com 

•Wordpress.com/.org 






